
Military Spouse Career Ad-

vancement Account 

(MSCAA) 

As a spouse of an active duty mem-

ber or active guard or reserve mem-

ber, you are eligible for up to $6,000 

dollars in financial aid for short term 

education goals.  This includes certi-

fications, licensures, and continuing 

education courses needed to main-

tain a level of education.  This source 

of funding is not to be used for long 

term educational goals.  The expira-

tion for this pilot program is Septem-

ber 2010.  For more information, 

contact Ms. Yolanda Johnson at 655-

4227 or Ms. Hastina Roberts at 655-

4637. 

 

National Prayer Breakfast 

On February 3rd 

from 0700-0830 a 

prayer breakfast 

will be held at the 

Nehelani Main 

Ball Room.  The 

guest speaker will 

be Mr. Dave Ro-

ever.  Tickets will be available on 

January 7th.  Please see your  appro-

priate CSM for tickets. 

$8 (E6 and above, suggested dona-

tion) 

$5(E5 and below suggested dona-

tion) 

Any donations are accepted. 

Scholar-

ships for 

Military 

Children 

Don’t forget to pick up a college 

education on your next trip to the 

commissary!  The scholarships for 

Military Children Program can help 

with a $1,500 scholarship!  For 

information, contact your local com-

missary, school guidance counselor, 

or visit the program website at 

www.militaryscholar.org or 

www.commissaries.com. 

Applications are available now and 

the deadline will be February 17, 

2010.  

Store director: Susan Sturgeon-

Campbell, 655-5066. 

 

Hui Thrift Shop 

Reopening on Thursday, January 7th.   

Hours of operation: Tuesday, Thurs-

day, third Friday, and first Saturday of 

the month from 9:00 am to 1:00 pm. 

Closed every third Thurday of the 

month. 

Location: Bldg #2107, Ulrich Way, 

Behind ACS building, phone #: 624-

3254. 

Consignments accepted from 9:00 

am -11:00 am. 

Hourly Childcare  

Petersen hourly care has been moved 

temporarily to Helemano Military 

Reservation (HMR).  To make reser-

vations, please call 653-0724.  For 

parents with multiple children who 

are already registered through Peter-

sen, the Main Post Chapel will have 

limited slots available. Please call 

655-5293 for reservations.  Parents 

night out will still be at Schofield 

CDC. 

HUI O’Na Wahine’s  

Casino Night 2010January 29th at 

the Nehelani from 6:30 pm to 10:30 

pm.   

Information and Upcoming Events    

H1N1 FLU SHOTS ARE NOW WIDELY AVAILABLE. NO APPOINTMENT NEEDED.

       

Oahu North Town Hall Meeting– is 

scheduled for 26 January 1830-1930 

in the Post Conference Room located 

across the street from SGT Smith 

Theater. 

Macomb Gate Closure 

Macomb gate will be closed from 11-

22 January 2010, to complete Macomb 

Gate security upgrades.  McNair, 

Lyman and Foote Gates will become 

the 24-hour  

be opened 24-hours.  Thank you in 

advance for setting aside additional 

travel time in light of expected traffic 

congestion. 

Gary Sinise & LT Dan Band 

The USO is bringing Gary Sinise and 

the LT Dan Band back for two con-

certs, Fri., 29 JAN, 1900-2130 at 

Kaneohe MCAS Pop Warner Football 

Field, and Sat., 30 JAN, 1900-2130 

at Hickam AFB Freedom Hall. For 

more info visit usohawaiia@uso.org 

Military OneSource—Free tax prepa-

ration online and via phone with a 

tax consultant.  On 18 JAN 2010, 

Military OneSource will provide a link 

to access the account.  Do not go to 

the public H&R Block Website in-

stead of through the Military One-

Source site, the H&R block system 

will treat your account as a public 

account. 
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business. Sales figures or earnings 

will show how your business is grow-

ing. 

Some newsletters include a column 

that is updated every issue, for in-

stance, an advice column, a book re-

view, a letter from the president, or an 

editorial. You can also profile new 

employees or top customers or ven-

dors. 

This story can fit 150-200 words. 

One benefit of using your newsletter 

as a promotional tool is that you can 

reuse content from other marketing 

materials, such as press releases, 

market studies, and reports. 

While your main goal of distributing a 

newsletter might be to sell your prod-

uct or service, the key to a successful 

newsletter is making it useful to your 

readers. 

A great way to add useful content to 

your newsletter is to develop and 

write your own articles, or include a 

calendar of upcoming events or a spe-

cial offer that promotes a new product. 

You can also research articles or find 

“filler” articles by accessing the 

World Wide Web. You can write 

about a variety of topics but try to 

keep your articles short. 

Much of the content you put in your 

newsletter can also be used for your 

Web site. Microsoft Publisher offers a 

simple way to convert your newsletter 

to a Web publication. So, when you’re 

finished writing your newsletter, con-

vert it to a Web site and post it. 

appear to be out of context. 

Microsoft Publisher includes thou-

sands of clip art images from which 

you can choose and import into your 

newsletter. There are also several 

tools you can use to draw shapes and 

symbols. 

Once you have chosen an image, 

This story can fit 75-125 words. 

Selecting pictures or graphics is an 

important part of adding content to 

your newsletter. 

Think about your article and ask your-

self if the picture supports or en-

hances the message you’re trying to 

convey. Avoid selecting images that 

place it close to the article. Be sure to 

place the caption of the image near 

the image. 

Inside Story Headline 

Inside Story Headline 

Inside Story Headline 

Caption describing picture or 
graphic. 

This story can fit 100-150 words. 

The subject matter that appears in 

newsletters is virtually endless. You 

can include stories that focus on cur-

rent technologies or innovations in 

your field. 

You may also want to note business or 

economic trends, or make predictions 

for your customers or clients. 

If the newsletter is distributed inter-

nally, you might comment upon new 

procedures or improvements to the 

“To catch the reader's attention, place an interesting sentence or quote from the story here.” 

Caption describing picture or 
graphic. 

Page 2                        Warrior Brigade 



business. Sales figures or earnings 

will show how your business is grow-

ing. 

Some newsletters include a column 

that is updated every issue, for in-

stance, an advice column, a book re-

view, a letter from the president, or an 

editorial. You can also profile new 

employees or top customers or ven-

dors. 

This story can fit 150-200 words. 

One benefit of using your newsletter 

as a promotional tool is that you can 

reuse content from other marketing 

materials, such as press releases, 

market studies, and reports. 

While your main goal of distributing a 

newsletter might be to sell your prod-

uct or service, the key to a successful 

newsletter is making it useful to your 

readers. 

A great way to add useful content to 

your newsletter is to develop and 

write your own articles, or include a 

calendar of upcoming events or a spe-

cial offer that promotes a new product. 

You can also research articles or find 

“filler” articles by accessing the 

World Wide Web. You can write 

about a variety of topics but try to 

keep your articles short. 

Much of the content you put in your 

newsletter can also be used for your 

Web site. Microsoft Publisher offers a 

simple way to convert your newsletter 

to a Web publication. So, when you’re 

finished writing your newsletter, con-

vert it to a Web site and post it. 

appear to be out of context. 

Microsoft Publisher includes thou-

sands of clip art images from which 

you can choose and import into your 

newsletter. There are also several 

tools you can use to draw shapes and 

symbols. 

Once you have chosen an image, 

This story can fit 75-125 words. 

Selecting pictures or graphics is an 

important part of adding content to 

your newsletter. 

Think about your article and ask your-

self if the picture supports or en-

hances the message you’re trying to 

convey. Avoid selecting images that 

place it close to the article. Be sure to 

place the caption of the image near 

the image. 

Inside Story Headline 

Inside Story Headline 

Caption describing 
picture or graphic. 

This story can fit 100-150 words. 

The subject matter that appears in 

newsletters is virtually endless. You 

can include stories that focus on cur-

rent technologies or innovations in 

your field. 

You may also want to note business or 

economic trends, or make predictions 

for your customers or clients. 

If the newsletter is distributed inter-

nally, you might comment upon new 

procedures or improvements to the 

Caption describing picture or 
graphic. 

“To catch the reader's attention, place an interesting sentence or quote from the story here.” 
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CARE RESPONSE TEAM (CRT)

TRAINING
Caring for our families during their darkest hours of need….

The concept behind CRT teams is to provide a team of caring and 
trained volunteers  that can immediately “be there” for a spouse and 

family after notification of a death or serious injury.  

CRT volunteers are carefully screened and selected by the 
Rear Detachment Commanders.  General criteria include: Maturity, 

Life Experience, Emotional Stability, Discreetness, Availability 
(upon need). Volunteers are trained to provide a wide range of 

assistance, from emotional support to basic, simple tasks (screening 
calls and visitors, caring for children/pets, minor housekeeping, etc.) 

that may be difficult for the family to focus on during this time.  

CRT teams convey a critical message to the spouse and family… 

that people care…. that the Army cares.

CRT Class Schedule:

12 January (Tuesday), 09:00am – 1:00pm, ACS
(There will not be a lunch hour break, so you  may bring a snack)

CRT Refresher Course:

23 January (Saturday), 09:00am – 12:00pm, ACS
(Only if CRT Class was attended 6-12 months ago)

Attendees must register in advance.  
Classes may be subject to cancellation if there is insufficient registration.  

For additional information,  please contact
Quintin Ewing tel: 655-4227/email: quintin.ewing@us.army.mil or 

Robin Alexander tel: 655-4354/email: robin.alexander1@us.army.mil
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   Kids Korner 
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 “Dear John” Overall Promotion 

Official Rules and Information 
No purchase or obligation necessary to enter or win in the local or online promotion. 

 

ELIGIBILITY:  All authorized Army Morale, Welfare and Recreation (MWR) patrons over the age of 

18 are eligible to participate in the local library prize drawing, the virtual book club and in the online 

sweepstakes to win a Getaway for two to Charleston, SC.  Employees, their family members and 

other individuals engaged in the development and implementation or direct execution of the promo-

tion, including Army senior leadership, and the marketing staff, may not participate in this promotion.  

Authorized patrons include Active Duty military, DoD civilian employees, Retirees, members of the 

Guard, Reserve and Family Members of the above groups with a military/Government ID card. 

This promotion is void where prohibited by law, and is subject to federal, state and local laws 
and regulations. All federal, state and local taxes are the sole responsibility of the winners. 
There is no cash substitution for prizes awarded.  All prize winners are responsible for all lo-
cal, state and federal taxes associated with winning their prize.  The prize is non-
transferrable. 

 
 Proof of Eligibility will be required of local prize winners as well as the grand prize winner 
upon receipt of a prize. 
 

HERE’S HOW IT WORKS: There are three opportunities to participate in the Dear John library pro-
motion at approximately 51 Army libraries and online from 11January through 14 February 2010. 
This Promotion is sponsored by U.S. Army’s Family and Morale, Welfare and Recreation Command 
(FMWRC) and Screen Gems.   
 
1.  Local library promotion: 
 
 a. Screen Gems will provide t-shirts, collector postage stamp sets and movie  posters to use 
as local prizes. (ARV of t-shirts $15, stamp sets $20) 
 
 b. From January 11to February14th, Army library patrons over the  age of 18 will  receive an 
entry form for a chance to win movie-related prizes each time they  visit the library and check out a 
book.  Limit one entry per day. Winners will be  randomly selected weekly.  
 

 c. Opportunity to win is based on number of local entries received. 
 
2.  Virtual Book Club 
 
 a. Authorized MWR patrons may join the virtual book club online at  www.ArmyMWR.com and 
respond to weekly questions provided by the  publisher.  
 
 b. One weekly winner will receive either an autographed movie poster or Dear John book.   
 
 c. Weekly winners will be randomly drawn from all who read the book, answer questions and  
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participate in the book club.  (ARV of the book or poster: $25) 
 
 d. Opportunity to win is based on number of online participants in the book club. 
 
3.  Grand Prize Sweepstakes 

 
 a. Screen Gems will sponsor a Grand Prize Getaway trip for two to Charleston, SC with an 
approximate retail value of $4,999 awarded via a random drawing for one winner and spouse or 
guest.  Entry will be via the promotion web page.   Grand Prize package is non-transferrable and 
has no cash redemption option. 
 
 b. To enter the grand prize sweepstakes, log on to www.ArmyMWR.com and  complete the 
entry information for a chance to win a Getaway for Two in a  random drawing that will take place 
on or about 22 February 2010.  Grand prize  winner information will be posted on the pro-
motion website on or about 26 February 2010. 
 
 c. The promotion is sponsored by FMWRC on behalf of the Army MWR Fund.  Screen 
Gems/Sony Pictures, a promotional entity, is not responsible for the  administration of this Pro-
motion or the selection of winners.  By participating in  the Promotion, each entrant uncondition-
ally accepts and agrees to comply and  abide by these official rules and with the decisions of the 
promotion organizers.  For complete sweepstakes rules, please visit your local library or log on to 
www.mwrpromotions.com. 
 
 d. Opportunity to win is based on number of online entries. 
 

All authorized Army MWR library patrons over the age of 18 will have the opportunity to enter a 
random, online Grand Prize drawing, participate in the virtual book club, and to receive an entry 
form when they check out a book at their participating MWR library. There is no purchase or obli-

gation necessary to enter or win in the local or online promotions.  
 

GRAND PRIZE PACKAGE:  The grand prize includes round trip transportation for two to 

Charleston, SC, two nights lodging for the winner and spouse or guest (one room), and $250 

cash for miscellaneous expenses. Drawing will be conducted by sponsor (FMWRC) using ran-

domization methods selected at its sole discretion.  Approximate Retail Value of the total promo-

tion prize package (ARV $5,000).  There is no cash substitution in lieu of the grand prize pack-

age.  Prize is non-transferrable.  If winner elects not to bring a guest, no additional compensation 

shall be awarded.  If Winner resides within 150 miles of Charleston, SC, roundtrip airfare will not 

be provided, however, cash in the amount of $250 to cover travel and rental car expenses will be 

provided in lieu thereof.   

PRIVACY STATEMENT:  AUTHORITY:  Section 552a, Title 5, United States Code; Section 
3013, Title 10, United States Code; Executive Order NO. 9397; Army Regulation 215-1.  PRINCI-
PAL PURPOSES:  The primary use of the information provided by promotion participants is to 
select and contact potential winners, and to determine whether potential winners are authorized 
participants.  The information will also be used to generate required IRS 1099 forms and to com 
 
ply with other IRS reporting requirements, if any.  DISCLOSURE IS VOLUNTARY:  There is no 
obligation to provide any information; however, failure to provide the requested information may 
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result in the promotion participant being deemed ineligible to win or to be awarded a prize.   
 

By accepting any of the prizes, the winners agree to hold the United States Government, 
FMWRC, the Army Morale, Welfare, and Recreation Fund as well as all their respective officers, 
directors, employees and assigns, harmless against any and all claims arising out of use or mis-
use of the prize(s). Winners assume all liability for any injury or damage caused, or claimed to be 
caused, by participation in this promotion or use or redemption of any prize.  The Department of 
Defense and the Army are not responsible for any defective prizes.  By accepting a prize, the 
winner grants the Promotional Entities the right to use winner’s name for purposes of advertising 
in any and all media, now known or hereafter devised, without notice, review or approval, without 
compensation, unless prohibited by law.   
 

 
 The FMWRC is not responsible for any typographical or other error in the printing of the offer, ad-
ministration of the promotion or in the announcement of prizes.  In the event the FMWRC is pre-
vented from continuing with the promotion, or the integrity of the promotion is severely undermined 
by any event beyond the Army’s control, including but not limited to fire, flood, epidemic, earthquake, 
explosion, labor dispute or strike, act of God or public enemy, satellite or equipment failure, riot or 
civil disturbance, war (declared or undeclared), terrorist threat or activity, or any federal, state or lo-
cal government law, order or regulation, order of any court or jurisdiction, or other cause not rea-
sonably within the Army’s control (each a “Force Majeure” event), the Army shall have the right, in its 
sole discretion, to abbreviate, modify,  suspend, cancel or terminate the promotion without further 
obligation. If the Army, in its sole discretion, elects to abbreviate the promotion as a result of a Force 
Majeure event, the Army reserves the right, but not the obligation, to award the prizes from among 
all valid and eligible participants received up to the time of such Force Majeure event. 

 

LIMITATION OF LIABILITY:  Participants in the Dear John library promotion agree to hold harm-

less Screen Gems/Sony Pictures and Army, FMWRC, and the host installation MWR Fund for 

any liability of any kind resulting, in whole or in part, directly or indirectly, from participation in the 

promotion or acceptance/misuse or nonuse of the prizes awarded.  The promotion sponsor, 

FMWRC, will not be held responsible for entries which may be lost in transit, undelivered, de-

layed or illegible entries.  FMWRC reserves the right at their sole discretion to disqualify any indi-

vidual who tampers with the entry process and/or void any entries submitted fraudulently; to 

modify or suspend the sweepstakes; or to terminate the sweepstakes and conduct a random 

drawing using all eligible non-suspect entries received as of the termination date.  Sponsor re-

serves the right to modify prize award procedures.  

 

WINNERS LIST:  Name of the Grand Prize winner will be posted on or around 26 February 2010 

at www.mwrpromotions.com.  All prizes are registered trademarks and do not imply endorsement 

by the Army or any other party.  Any questions associated with this promotion may be sent to 

mwrpromotions@conus.army.mil.  
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Catch NFL Sunday Ticket at the Tropics 

Join us to watch your favorite team strut their stuff during the early and late morning  

games.  Tropics will open 30 minutes prior to games scheduled to occur at 6 or 7 am  

and close at the  end of the 10 or 11 am games, Hawaii Standard Time. (1 and 4 pm  

EST games) Enjoy stadium style food and ice cold beer while you take in all the gridiron  

action! Call 655-5698 for more information. 

The first and third Fridayof every month,The fun starts @ 6 pm.Enjoy great drink specials and 
fun for thewhole family. And as a special added bonus,FREE Papa John’s Pizza!Karaoke, Rock Band, Dance Dance 

Revolution and a ton of other video games are always available. Also enjoy family table games like pool, ping pong, foos-
ball, air hockey, darts and more. The beach volleyball nets are always open and we're doing fun silly contests for prizes 

all the time! Dance competitions, eating contests, poker contests have all been crowd favorites and there's more where 

that came from!  

 

Texas Hold'em - Play Big Win Big!  

Garrison Winner: $500 Cash and advance to the online finals. Plus other 
great prizes. Online Finalists... win great prizes! 

 
Totally FREE to enter!!! 

Tropics Recreation Center 
January 21 and 28 
February 4 and 11 

6 pm all days 

For more info Call 655-5698 
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